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• Museums focused on visitors experience;

• Promoting active/participatory role for audiences and continuous connection to 
communities and place;

• Museums relevance to promote discussion on current topics;
• critical museology – the museum as a place of reflection, controversy, debate, 

negotiation, democracy; with cultural and social responsibilities;

• importance of participatory platforms: adjust to changing social needs; accommodate 
new knowledge and culture;

• Visitors look for Edutainment: opportunities to learn, and simultaneously entertained.
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Introduction



• Literature review + case study analysis; 

• discuss findings;

• revealing the Water Museums strategies and highlighting fundamental role of 

digital tools for present and future

Purpose and Methodology
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• Pandemic caused profound impact, on a global scale;

• Audiences confined; Most museums forced to close;
• And adapt to a new reality: measures for public health and safety; change some 

practices (handling, experiment with objects); change the nature of activities; 
moved from physical to virtual;

• Online to survive, to respond to audience needs, to contribute to society promoting 

phycological well-being, promoting challenges to fight isolation and forced 
sedentarism.

Museums and the pandemic
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• Invested in initiatives to engage digital visitors to their online platforms;

• Exploring the creativity and imagination of visitors;

• Example: "Getty Museum Challenge" called to digital visitors to use objects found 

at home to reproduce Art pieces of Getty digital catalogue; Results later posted by 
digital visitors, on social media such as Twitter, Facebook, and Instagram social 

media platforms.

• Many activities for families and children, like contests and workshops 
(entertainment and learning experiences);

Museums Initiatives
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Google Trends, Worldwide from Dec 1st, 2019, to Jun 14th, 2021

Google Trends, last 5 y



Water Museums and WAMU-Net

• WAMU-NET initiative endorsed by UNESCO, more members each year 

• Global Network actively promotes new relationship between humanity and water

• Water Museums present “distinctive repositories of different water civilizations 

and of humanity’s multifaceted water heritage”(Wamu-net); some very isolated; 
• The Network promotes good practices and platform to extend their voices; to 

foster and contribute to cooperation.
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Case-studies

Water Museum’s response to Covid-19’s · Lessa, J. · 4th International Conference WAMU-NET · 2022



Mumbai Water Narratives: With podcast series (YouTube) and 
images (Instagram); from Living Waters Museum (virtual 
museum), Índia



Museos de Mequinenza, Spain
Water heritage Memories - “Imágenes para la Memoria del Pueblo Viejo” and “La Memòria dels Carrers” Projects that 
compile stories/memories (intangible water-related cultural heritage)



Muse Science Museum, Trento, Italy
Activities to stay at Home; virtual exhibitions; Activities for 
families with children



Hidrodoe, Herentals, Belgium.
Activities to stay at Home; activities for times of lockdown for 
family and children



• The pandemic impact was profound: loss of visitor and revenues;

• Several Water Museums invested in the digitization of their collections and 

exhibitions, in keeping the connection to their audience and reach new ones;

• They’ve created many digital events and activities for digital visitors, like 
workshops, virtual tours (or improved them); many activities allowed closer 

connection to visitors (participation in contests, engagement in social media);

• The museums helped people to overcome solitude, sedentarism and maintain well-

being (keeping active, travelling through memories, finding new family activities)

• It appears that this approach to extend the tangible museum to the digital realm, will 
be continued and growing in the future (it does not substitute the indoors experience 

but can add content and other experiences to it, and reach more visitors)

Some final Considerations



Shukran lintibahikum .  jlessa@ualg.pt
(Thank you for your attention)
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